
why 
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do we design?
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Because, inherently, we like to solve problems.
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Perhaps because we 
refuse to yield to 
those who say it can’t 
be done.
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Because we believe that progress is required.
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In our towns.
In our schools.
In America’s largest companies. 
In small and medium businesses.
In non-pro!ts.
In government. 
In the arts.
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Progress is the great human ambition
— it binds us together, it connects us 
to history, it is the stepping stone to a 
more promising future.
As designers, when we point our own 
ambitions at solving the problems 
that stand in the way of progress, we 
play a vital catalyzing role.
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T r u e p o w e r a s a 
designer comes when 
we realize that to solve 
any problem we will 
w o r k w i t h m a n y 
partners, collaborators, 
even co-conspirators.
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In some of these cases, we’ll be 
the lead, the ultimate shepherd 
of the problem-solving effort.
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In other cases, we’ll follow the lead of...

a visionary designing an inventive new 
product,
a ceo designing a new company,
a mayor designing a new downtown,
a government official designing a more 
accountable process,
an eco-environmentalist designing a better 
way to transport people,
a teacher designing a better way to learn and 
collaborate,
a not-for-profit designing a better process for 
making a more meaningful impact.
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Once we start to see our role as catalysts 
in the process of designing, entirely new 
opportunities open up in front of us.



12

Not only opportunities where we 
can design objects—products, 
brochures, logos, books, posters, 
websites and the like. But where 
our approach to thinking can 
also play a huge role.
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That ’s because from the most
intimate causes to the largest worldstage

events, the process of designing—its overall
approach— is consistent.  The most successful

organizations and individuals follow a common
pattern of success in their work when tackling tough 

problems. Turn the page to learn our process.
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Here a model to make visible our process of 
designing solutions.

1. defining the problem
2. innovating

3. generating value

21
3
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1. define

2. innovating

3. generating value
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The act of designing is an inherently powerful act. In that act, we 
share a stage with CEOs, government officials, civic leaders, 
passionate activists and fellow citizens.
When we become articulate champions of the process of designing 
and collaboration, we help teams perform better. When we 
become active participants in the process of designing, we can 
drive new value— economic, social and aesthetic.
When we achieve progress through our participation, we make a 
new reputation as deep and valuable members of any process to 
afekt change.

And the cycle repeats 
itself.
itself.
itself.
itself.
itself.
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what can we design for you?

value.
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thank you for your attention.
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review our portfolio , download case studies and 
learn more about our products and services at 

afektmedia.com

s o c i a l  m e d i a     s m a r t  d e s i g n     f u t u r e  b r a n d s

we build value.

http://afektmedia.com
http://afektmedia.com

